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(as of 11 June 2007)
Fiscal Year 2007 Missions: Active Army 80,000; Army Reserve 26,500

May 2007 Mission Accomplishments:  We recruited (accessed) 5,101 Soldiers for the Active Army against a mission of 5,500 (92.7 percent).  We recruited 3,161 Soldiers for the Army Reserve against a mission of 2,900 (109 percent).
Fiscal Year 2007 Year-to-date: As of 25 May 2007, we have recruited (accessed) 44,860 Soldiers for the Active Army and 12,930 Soldiers for the Army Reserve.  We have exceeded our active Army year-to-date mission by 2,110 accessions (105 percent) and have achieved 90.3 percent of the year-to-date Army Reserve mission.

     To put our current success in perspective, consider that we're recruiting an all-volunteer force during a protracted war for the first time in history.  We're on track to help the Army maintain its current end-strength.  
     While our leadership understands the challenge, they are confident we can achieve the 80K mission set for this year -- enabling the Army to grow and keep pace with our operational requirements.

Key Messages

· Recruiting an all-volunteer force during a protracted war – Challenges Remain

· Active Army (RA) success continues in FY 07 105% (44.9K of 42.8K)
· Army Reserve (AR) remains a challenge 90.3% (12.9K of 14.3K)
· FY 07 keys to success: trained recruiters, incentives/bonuses, technology, and policy changes
· FY 06 RA Retention ~130% reenlistment for deployed divisions
· FY 07 RA Retention 100% of YTD mission glide path; AR 120% 

· Army continues to recruit quality Soldiers; (Less than 3 of 10 17-24 year old youth fully-qualified)

· High School Diploma Grads average only 4 points higher on the ASVAB than GEDs (58 vice 54)

· 87% total FY 06 accessions (all components) required no waiver 
· Only 6% medical, 5% moral, 1% serious misconduct, less than 1% Drug and Alcohol

· FY 06 Enlistee Degrees (RA/AR) – Over 3,700 with BA, 280 Masters and 23 with PhDs

· Over 15% RA and 19% AR with college experience (PS/NPS) in FY 06

· Initial Entry Training Attrition reduced from 18% (May 05) to 6.6% (Jan 07)

· Field training and Warrior tasks have increased; 60% Drill Sergeants with deployment experience

· More than an Army challenge – a challenge for the Nation

Purpose of these Talking Points
The following talking points and links to informational web sites are provided to assist Recruiting Command personnel at all levels to respond to questions from the general public and the news media.  This information can also be helpful when preparing for speaking engagements, community and school presentations and other recruiting activities in your communities.

If you receive media queries asking for specifics on nation-wide recruiting year to date, refer them to Mr. Douglas Smith at Recruiting Command Public Affairs, 502-626-0164. 

Potential Audiences and Relevant Messages by Audience

· Congressional leaders:  With adequate resources and improved recruiting incentives, Army Recruiting Command will continue to meet its goals

· General Officers, CASAs, Army Reserve Ambassadors, and Command Sergeants Major: With your continued support through speaking engagements, etc., the Recruiting Command will continue to provide the strength the Army and Army Reserve needs.

· Educators, e.g. Teachers, Superintendents: Recruiters need access to schools so that we may educate teachers and students about the opportunities the Army offers. We must reach every potential applicant in an effort to meet our mission and high schools provide the best opportunity to interact with potential high quality prospects.
· Business leaders: The PaYS program offers companies productive employees – who have already been professionally trained and experienced in their specific job skill – without the employers having to spend precious training and human resource recruitment dollars.
· Parents and other influencers such as relatives and coaches: Parents and other influencers should support a prospect’s interest in – or decision to join – the Army because there are literally hundreds of opportunities for young adults to become highly educated, confident leaders of tomorrow. Service in the armed forces is one of the most noble endeavors anyone can undertake. 
· Soldiers and other internal audiences: Stand ready to share your Army story and to refer potential applicants to Army recruiters.  The Army is now authorized to pay a $2,000 bonus to any Soldier, Future Soldier, Department of the Army Civilian, Army or Army Reserve component retiree who refers to an Army recruiter a person who has not previously served in the Armed Forces and enlists in the Active Army, Army National Guard or the Army Reserve. The referral must be made at https://www.usarec.army.mil/smart/  or by calling 1-800-223-3735, ext. 6-0473 prior to the new recruit’s first meeting with a recruiter.
Current Top Talking Points
Today’s Soldiers


Today’s Soldiers, embracing the Warrior Ethos and imbued with the Army Values, are expertly trained, well equipped, adaptive and confident.  They are more than Soldiers; they are also culturally astute leaders and diplomats, representing the United States throughout the world.


America’s Soldiers are confident, adaptive, and competent; able to handle the full complexity of 21st century warfare in this combined, joint, expeditionary environment is highly competitive and very challenging.

Volunteerism


The great news story is that more than 106,000 young men and women chose to enlist in the Army and Army Reserve in Fiscal Year 2006, during a protracted conflict.  The young Americans who answer the Army’s Call to Duty today know and understand they are joining a warrior culture and willingly accept the inherent risks of military service.


A strong belief in the value of military service is what keeps people enlisting and re-enlisting in the Army. Those serving today will be able to look back with pride at what they have contributed.

Iraq


America’s men and women in uniform represent the best of their generation.  In Iraq, Afghanistan, or wherever they are called upon to serve, America’s Soldiers continue to exceed every expectation for courage, dedication and selfless service.  


Our Soldiers are courageously performing their missions, battling against anti-Coalition forces, improving quality of life and facilitating reconstruction operations throughout both Iraq and Afghanistan, and leading the fight against terrorism.

Intangible Benefits


The Army offers unparalleled training and challenging experiences for young men and women and helps prepare them for a lifetime of success.

The Army builds character – Soldiers who are mentally, physically and emotionally strong, self-assured, and confident.  Soldiers take pride in their service and in making a difference for themselves, their families, and their Nation.
Influencer Talking Points

Fifty Questions and Answers for use in talking with parents and influencers about recruiting and the war on terror are on the USAREC G5 Web site.  They are posted on the G5 Page on the USAREC Intranet Portal. Click on 'Public Affairs' and then 'PA Guidance.'

Ongoing operations in Iraq and Afghanistan and risks
· Potential recruit influencers such as parents, teachers, coaches, other family members, etc., likely have had an effect on our mission. Obviously, these influencers are concerned about the welfare of their loved ones, and they don’t want to see them deployed or harmed in any way.  
· Our recruiters must convince these influencers, as well as the prospect, that a career in the Army is beneficial, and that U.S. Army Soldiers receive the very best training in the world in preparation for potential mobilization.
· Any Soldier, active or Reserve, male and female, may deploy during their career. Deployments are based on the needs of the Army, each unit’s deployment schedule, and the specific Soldier’s specialty. 

· Deployment to Iraq or to any operational mission is always a possibility. It depends on the unit to which a Soldier is assigned – the type of unit, its deployment cycle, etc. However, all recruits are fully trained in basic Soldier skills and specific military skills before reporting to their first duty location, so each Soldier is prepared to be a fully functioning member of their unit.

· All Soldiers, male and female, receive basic combat skills training. The global war on terrorism has redefined the typical “military engagement” of past wars. There are no “front lines,” so all Soldiers must be ready to defend themselves and fellow Soldiers. 

· While we cannot guarantee that any Soldier will not be harmed. we can guarantee that the American Army receives the best training, the best equipment and the best leadership in the world. The Army takes care of its Soldiers.
Recruiting Topics
Recruiting in small towns vs. urban areas

· The Army recruits from all walks of life and all levels of American society.  

· Traditionally, the Army has had more success recruiting in the southern United States and in rural areas, but the Army does not specifically target youth from these areas.  

· The benefits of Army service are available to all qualified applicants and appeal to American youth from rural, suburban and urban backgrounds.  

Recruiting myths regarding poor and minority schools, communities and populations

· Our goal is to reach as many potential candidates as possible. We could not possibly meet our mission by targeting limited communities. 

· Our mission dictates that we focus on all potential schools, communities and populations. If we didn’t, we’d be putting ourselves at a huge disadvantage in achieving recruitment numbers.  
· Our most recent analysis indicates that FY 04 Active Army accessions came from areas where household income was similar to the nation at large.  

· The majority of Army recruits come from middle class America – with median household incomes from $33,000 to $55,000. 

Enlistment criteria
· The Army continues to attract highly qualified and motivated individuals to serve our country. 

· We have adjusted our enlistment criteria to match those of the Department of Defense.  We can now allow more citizens with a propensity to serve – and who are qualified to serve – to answer the call to duty. 
· Department of Defense and Department of the Army enlistment criteria call for at least 90 percent of non-prior service accessions to be high school diploma graduates, no less than 60 percent to score in Test Score Categories I-IIIA, and allow no more than 4 percent to score in Test Score Category IV during Fiscal Year 2007.  

· U.S. Army Recruiting Command will manage Fiscal Year 2007 accessions in order to ensure compliance with the annual criteria.

· Army recruits have a much higher aptitude than the general youth population.  Department of Defense uses an aptitude test, the Armed Services Vocational Aptitude Battery (ASVAB) for screening.  This test is “normed” to a nationally representative sample of youth.  In FY 06, 61 percent of recruits scored above the 50th percentile; by definition only 50 percent of American youth did.

Enlistment waivers


The Army has a sound process for considering and granting waivers that allows those who have overcome mistakes, made earlier in their lives, to serve their country.


Standards in our society have changed over the years.  We are a reflection of those changes.  As an example, today young men and women are being charged for offenses that in earlier years wouldn’t have been considered a serious offense, and might not have resulted in charges in the first place.  Standards also vary from state to state.  

· Fewer than 3 of 10 men and women between 17 and 24 years old are fully qualified for service in the Army due to medical, moral, physical, education and aptitude challenges.
· Approximately 90K of 106K total FY 06 accessions (RA/AR) required no waiver.
· Serious misconduct waivers (such as aggravated assault, robbery and two counts of DUI) require General Officer level approval.

· We will not waive a pattern of misconduct, and we will not waive convictions of trafficking or distributing drugs or any sexually violent crimes.

Counter-recruiters and demonstrations and their affect on recruiting
· The Army is dedicated to defending the Nation and the liberties that are guaranteed to all citizens under the Constitution. The freedom to assemble and freedom of speech are two of the fundamental rights under the First Amendment. 

· While we may not agree with counter-recruiters’ point of view, we respect their right to peacefully demonstrate. 

The No Child Left Behind Act and recruiters in high schools
· The No Child Left Behind Act, enacted by the U.S. Congress, requires high schools to release student directory information to the military services. Parents must notify their child’s school if they don’t want their child’s information released (called opt out).

· The continued success of the all-volunteer military depends on our recruiters’ ability to speak with students and educators.  Our recruiters need the same access to students as employers and institutions of higher education, so that students and educators are informed that military service is a viable career option.

The Solomon Amendment and recruiting on college campuses


The United States Supreme Court on March 6, 2006 issued a unanimous ruling that the law known as the Solomon Amendment is constitutional and does not violate free speech rights because institutions are free to protest DoD policies, provided military recruiters are given equal access as other private and government recruiters to campuses and its students.

Recruiting with Integrity
· There are more than 8,400 Soldiers recruiting throughout the United States.  These Soldiers continue to recruit with integrity, and uphold the Army Values. 
· Everyone in recruiting is let down when one of our recruiters fails to uphold the Army's and the Recruiting Command's standards.  Therefore, we take allegations of recruiter impropriety very seriously.  We investigate every allegation of recruiter impropriety that is brought to our attention, and take appropriate actions as necessary upon completion of the investigation.
Army offering more than $50,000 in incentives for 2-year enlistment, raising maximum bonus for 3-year enlistment to $25,000

The U.S. Army Recruiting Command has introduced new enlistment incentives -- up to $51,864 -- for a two-year enlistment in more than 45 active Army military occupational specialties.  In addition, the maximum combined enlistment bonus for a three-year enlistment was raised to $25,000 for all military occupational specialties.
Qualified recruits who enlist for two years plus training are eligible for an enlistment bonus of up to $15,000, which can be combined with the Montgomery GI Bill and Army College Fund of $36,864.  These incentives are available to qualified recruits who enlist in one of more than 45 job specialties, including fire support specialist (13F), signal support systems specialist (25U), petroleum supply specialist (92F), pharmacy specialist (68Q) and health care specialist (68W).

The Army also raised the maximum combined bonus for three-year enlistments to $25,000 for all military specialties. Previously, the maximum amount for a three-year enlistment was $10,000, and $20,000 for a limited number of priority MOSs.

Payment of bonuses for which recruits qualify will begin once they have completed basic combat and advanced individual training. 

To learn more about Army opportunities, visit your local Army recruiter. For assistance locating the nearest Army recruiter, log on to www.goarmy.com/recruiter.

Soldiers, Future Soldiers, Department of the Army Civilians and retirees may earn $2,000 referral bonus for new recruits 

Soldiers, members of the Future Soldier Training Program, Department of the Army Civilians (effective 15 March 2007) and retirees can now earn $2,000 for referring their acquaintances to Army recruiters, if those referrals result in enlistment. The referral bonus was begun under a provision in the Fiscal Year 2006 National Defense Authorization Act (NDAA).  The bonus amount was raised to $2,000 in the Fiscal Year 2007 NDAA.  The increased bonus amount went into effect November 13, 2006. The dates of eligibility for the referral bonus are Jan. 1, 2006, through Dec. 31, 2007. There are no retroactive provisions to this pilot program.

Soldiers, Future Soldiers, Department of the Army Civilians and retirees may receive a referral bonus for referring anyone, except immediate family members. Immediate family members include spouse, parent (or step-parent), child (natural, adopted, or step-child), brother, or sister. 

Those who are not eligible to receive a referral bonus include Soldiers assigned to the U.S. Army Accessions Command, U.S. Army Recruiting Command, Cadet Command, U.S. Army Reserve Command – Retention and Transition Division, National Guard State Recruiting Commands and any other member of the Army serving in a recruiting or retention assignment. Soldiers and Army retirees who are serving as instructors or administrators in the Junior Reserve Officer Training Corps (JROTC) program are also not eligible to participate in the referral bonus program.  Family members are not eligible for the bonus.  Also ineligible are members assigned to duties regarding which eligibility for a bonus could, as determined by the Secretary of the Army, be perceived as creating a conflict of interest. 

The bonus amount will not be more than $2,000.00 per referral. This bonus will be paid in two installments to the referring Soldier, Future Soldier, Department of the Army Civilian or retiree within 45 day of when the new Soldier begins basic training and when he/she completes AIT/OSUT. 

Referrals under this program must be made via the Sergeant Major of the Army Recruiting Team (SMART) referral process prior to the applicant conducting an appointment with an Army recruiter. The referral must be submitted through the SMART link at https://www.usarec.army.mil/smart/ , through www.2k.army.mil or through the USAREC 1-800 number dedicated to this program, 1-800-223-3735, ext. 6-0473.

For more information on the $2,000 referral bonus, go to https://www.usarec.army.mil/smart/ or call 1-800-223-3735, ext. 6-0473. 
Army Medical Department

There are many reasons to choose a career as a health care professional in the Army. Whether you're involved in direct patient care, research, disease prevention, allied health care fields or veterinary medicine, the Army Medical Department (AMEDD) has an abundance of opportunities.

The Army Health Care Team is made up of six specialized corps:  Dental Corps, Medical Corps, Medical Service Corps, Medical Specialist Corps, Nurse Corps and Veterinary Corps.

Whether you want to become a Physician, Dentist, Veterinarian, Optometrist, Clinical or Counseling Psychologist, if you qualify, you could earn a full-tuition scholarship, plus a monthly stipend of more than $1,300.

For information about Army Health Care visit www.healthcare.goarmy.com.
News from Iraq and Afghanistan

Iraq Rebuilding Progress Should Be Taken in Context, General Says

By Tim Kilbride

Special to American Forces Press Service

WASHINGTON, May 24, 2007 -- U.S.-led reconstruction efforts in Iraq are making a tangible difference on the ground, but cannot quickly undo 25 years of systemic neglect of the country's infrastructure, the officer in charge of the rebuilding program said yesterday. 

"Our plan when we came in  2003 was just to jumpstart the construction of the Iraqi infrastructure," said Army Brig. Gen. Michael Walsh, commander of the U.S. Army Corps of Engineers Gulf Region Division. 

However, a historic failure to maintain the country's physical plant under Saddam Hussein impeded rebuilding efforts from their outset, Walsh said. 

Prior to the start of the reconstruction program, the World Bank estimated it would cost $100 billion to bring Iraq up to speed, the general noted. The United States has contributed $22 billion toward that goal, he explained. The remainder is to be supplied by the government of Iraq and donor nations. 

With the U.S. funds spent so far, Walsh said, the Corps of Engineers have completed 3,200 projects around Iraq. Average daily hours of power have increased from 11 to 13 hours per day; oil production capacity is in line with the U.S. goal of 3 million barrels per day; and 138 primary health care clinics are nearing completion throughout the country, he said. 

Walsh explained that while the reconstruction program has been generally panned or overlooked by the mainstream media, there are important data points to keep in mind when evaluating rebuilding progress. 

To those who've characterized Baghdad as being "plunged into darkness" at times, Walsh noted, "Iraq never did have 24 hours level of power." In fact, he said, much of Baghdad is now often illuminated at night because of shared generators placed throughout neighborhoods. 

"They do have power," the general clarified. "What they don't have is power off of the grid." 

In the health care realm, Walsh said, U.S. forces are renovating 20 hospitals across Iraq, in addition to the primary care clinics being built. He described the facilities as "turnkey," meaning that at completion they would be transferred to the Iraqi Ministry of Health for staffing and to oversee their day-to-day operations. 

As with most projects involving the Iraqi government, logistics and operational planning remain a challenge, Walsh admitted. 

"Their logistics systems are difficult, and they're running shortages on a lot of consumables," he said. In addition, he noted, transportation of fuel to run hospital generators is an area of concern. 

That said, Walsh observed, the last time he visited a hospital "the doctors and nurses were in place, and they were taking care of the Iraqi people as they come through the door." 

In the oil sector, production stands at 2.6 million barrels per day, with an additional 400,000 barrels per day in spare capacity, Walsh said. "The difficulty right now is making sure the pipelines stay intact," he noted. 

In total, Walsh said, the rebuilding program is making solid headway in a less-than-ideal security environment against a mandate that would take multiple years even in a stable setting. 

Approaching the mission from the perspective of an engineer, he observed, "I've been doing this for 29 years, and it takes a long time to put infrastructure together." 

By way of comparison, he noted that large infrastructure- construction projects often take years to complete in the United States. 

Expectations must be managed and context must be considered in evaluating the reconstruction mission, Walsh reiterated in his closing comments. 

"So we've been at it (in Iraq) for three years, and people say, 'Well, have you made a significant change in the infrastructure?'" he said. "I would say, 'yes.' But again it's been under-funded for 25 years. We're not going to turn it around in three years." 

(Tim Kilbride is assigned to the New Media branch of American Forces Information Service.) 

MEDEVAC crews provide life-saving mission support
 

Story by Army Pfc. Aubree Rundle
Task Force Pegasus Public Affairs
 

BAGRAM AIRFIELD, Afghanistan, May 22, 2007 — When an emergency call is transmitted for air-ambulance support, Company C, 3rd General Support Aviation Battalion, 82nd Combat Aviation Brigade, is equipped and standing by, ready to respond. All American Dustoff provides medical support by carrying out 24-hour operations as the only medical evacuation company in Afghanistan.
     

Divided into four platoons, All American Dustoff provides MEDEVAC elements at different forward operations bases in the Eastern and Southern portions of Afghanistan.

           
“Activated as an aviation asset April 2006, Dustoff is the first MEDEVAC company in the 82nd Airborne Division and plays a vital role in aviation support for ground elements,” said Maj. Kyle Burrow, company commander for Co. C, 3-82.

Beginning each day with pre-flight inspections of MEDEVAC aircraft and medical equipment, Dustoff crews stay prepared to respond to the call of duty. Providing three flight crews at each FOB location, pilots, crew chiefs and flight medics maintain their mission readiness.

           
“The fight to co-locate our aviation escorts has been an ongoing challenge since 2002; our command has made this a reality and achieved this goal in support of Operation Enduring Freedom VIII,” said Army Maj. Michele Curtis-Jackson, 82nd CAB physicians assistant.

            
With the camaraderie of Company B, 2nd Assault Support Battalion, 82nd CAB, the MEDEVAC’s escorts, at each location, MEDEVAC flight crews save more than 20 min. from the time an emergency is radioed in to the time a MEDEVAC mission is launched, said Curtis-Jackson. 

           
“We don’t look forward to launching a mission, because that means someone is hurt, but knowing we’re involved in medical support is a gratifying job,” said Chief Warrant Officer Mark Ulsh, UH-60 Blackhawk pilot for Co. B, 2-82.

            
When missions are launched for the recovery of injured Soldiers and Afgan civilians, it is the duty of flight medics to uphold the patients’ stability during the flight. Checking the patients’ respiration, blood pressure and pulse, and sustaining any treatment the patient has received, flight medics provide aid to the patient(s) until they arrive at the hospital location, said Army Sgt. Charles Walter, flight medic for Co. Co, 3-82.

            
“I can’t imagine anything more satisfying than picking up and treating patients and knowing I’ve saved their life,” said Walter. “Our command team is constantly fighting the fight to get aircraft off the ground and saving lives.”

            
All American Dustoff responds to the call of duty treating cardiac patients, victims of IED attacks and enemy engagements, and Soldiers and Afghans in need of medical care, said Walter.  

            
“I couldn’t ask for a better team of medics to support our mission,” said 1st Sgt. Dean Bissey, Co. C first sergeant, who has been a medic for more than 20 years.

            
“Sending troops out knowing we are here to support them, that is why we’re here,” said Curtis-Jackson.

            
Whether it is the pilots, crew chiefs, flight medics or physician’s assistants on board, each flight crew is equipped with medical experience and knowledge to treat and recover injured troops and citizens of Afghanistan.

Other Current Public Affairs Guidance
Current Department of Defense, Department of the Army, and Recruiting Command Public Affairs guidance/talking points are posted on the G5 Page on the USAREC Intranet Portal. Click on 'Public Affairs' and then 'PA Guidance.' 
Other Resources
This list of resources will enable you to find news reports, videos and still photos from Iraq and Afghanistan that are relevant to your specific local needs and your local audiences. 
1. DVIDS, the Digital Video and Imagery Distribution System, is one resource.  It is located at the following URL:

http://www.dvidshub.net/index.php
Registration is required, but anyone with a dot mil email address is eligible.  The site offers both still and video imagery.

Here are some links to examples of the types of video news reports available.  

http://www.dvidshub.net/index.php?script=video/video_show.php&id=21837 Video: Freedom Journal Iraq 602.  This edition of Freedom Journal Iraq features stories on the U.S. Army Corps of Engineers building a water treatment facility in the An Nasiriyah region, Soldiers dropping cargo to troops by parachute and Soldiers taking part in a marriage enrichment class at Camp Taji. Hosted by Spc. John Sheldon.  Running time is 10 minutes, 54 seconds.

http://www.dvidshub.net/index.php?script=video/video_show.php&id=21757# Video: Freedom Watch Afghanistan Mar. 9.  This edition features stories on F-15s flying close air support missions out of Bagram Air Base, a joint forces strike group conducting combat operations off of the U.S.S. Stennis and provincial reconstruction teams reaching out to women in Afghanistan. Hosted by Staff Sgt. Dominique Dickens.  Running time is 3 minutes.

Still photo images are also available on DVIDS; here is link http://www.dvidshub.net/index.php?script=images/images_main.php
Another resource on DVIDS is a holiday "Greetings" section, currently featuring Easter greetings, organized by home state.  You could use this resource to find greetings from Soldiers who enlisted from your community.

http://www.dvidshub.net/index.php?script=beta/holiday_greetings.php
2.  Another resource is the site of the Multinational Force Iraq at www.mnf-iraq.com.  This site offers print, video and still photography news reports on events in Iraq.  This site requires no registration, and offers some of the same resources as DVIDS, so this site would be good if someone in your community wanted to access this information.
They also maintain a site with videos on youtube.com.

http://www.youtube.com/profile?user=MNFIRAQ
Multi-National Force - Iraq established this YouTube channel to give viewers around the world a "boots on the ground" perspective of Operation Iraqi Freedom from those who are fighting it.

Video clips document action as it appeared to personnel on the ground and in the air as it was shot. MNF-I will only edit video clips for time, security reasons, and/or overly disturbing or offensive images.

What you will see on this channel in the coming months:
- Combat action
- Interesting, eye-catching footage
- Interaction between Coalition troops and the Iraqi populace.
- Teamwork between Coalition and Iraqi troops in the fight against terror.
3.  Defend America is a Department of Defense web site that contains news about the troops on the front lines of the War on Terror. It is at http://www.defendamerica.mil/  This web site is also available to the public, no registration is required.
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